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GLITTERING INDIA

KAI K4 Soft Razor for Women with Superior

Japanese Technology

Al India, the Indian subsidiary of Japan’s leading
brand KAI, with over a 14-year legacy in crafting
exceptional kitchen and beauty tools, offers K4 Soft Razor
for women. This innovative product showcases superior
Japanese technology and innovative features, representing
a seamless blend of tradition and
innovation. The K4 Soft Razor is
a disposable razor that provides
a comfortable and effortless hair
removal experience for the legs, Al @ . '
underarms, and bikini area. Its '§
four high-quality blades ensure K Selt !'
that your skin is left feeling s b= <
exceptionally smooth and silky. NP )
The ultra-thin blades of the KAI : |
K4 Soft Razor glide effortlessly
over the skin, making shaving a
breeze. After use, the blades are
easy to rinse, ensuring that the fo \
razor remains hygienic and long-
lasting. Experience the ultimate
in hair removal with the KAI K4 Soft Razor, designed to
make hair removal very simple and leave you with a perfect
shave. KAI India’s K4 Soft Razor for women is available at
https://kaiindiaonline.com and on all leading e-commerce
platforms for INR 160 only.
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SUPREMACY
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KAI K4 Soft Razor for Women with
Superior Japanese Technology ;
I Al India, the Indian subsid-
iary of Japan's leading brand |
KAI, with over a 114-year legacy
in craftmg excep- .
tional kitchen and
beauty tools, offers 54 @ . >
K4 Soft Razor for KéSofe 4P
women. This in- .

= - b
D

novative product

showcases superior -
Japanese technol- =
ogy and innovative A \

features, represent- ::
ing a seamless blend of tradition and
innovation. The K4 Soft Razor is a
disposable razor that provides a com- |
fortable and effortless hair removal
experience for the legs, underarms,
and bikini area. Its four high-quality .
blades ensure that your skin is left |
feeling exceptionally smooth and
silky. The ultra-thin blades of the KAI !
K4 Soft Razor glide effortlessly over :
the skin, making shaving a breeze.




THE NEW
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s EXPRESS
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brooming

-' KAIINDIA- the Indian arm of Japan's iconic beauty and
kitchenware brand KAI has introduced - the new K4
) soft Razor for women, featuring superior Japanese
technology and innovative features.

* e WHERE: https: /kaiindiaonline.com
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Murmisal: Kal inclia, the Indion subsidlory of Jopan's renowned brond KAL kEnown for its TIS=year legooy In

crofting peemium kitchemwars -5 excived to onnounce Ms new knife print od compalgn featwring

monogirg diector Rofesh U Pondya, with o BEabok] sk, This exceptional compaign promises to

snce of ¥abukl, o clasionl form of Japoness theotre creating o vaually captivating and

culturaly Hel Expaienos,
Kabiukl it a chossical form ol Jepanese theatre mixing dramotic perfarmancs with toditenc dance

Kotk thesatne s knovr for its heowily segd performonce:, tn glomesous, Rghly deconabed cosiumes

and the aloborote kumadon moke=up wom by some of its performars

Kol India monagng desctor Fopesh U Pandya an ardent adminer of ichikowa Dargro 0l | lopanese

kabukl actar/ producer] shaned his thaughts en this innovative compakgn, stating *Eatwki reprasents the
aspees of preciaion, ortiatry, antd tradition thal we R striied to upholkd in ewery Ko kalfe | om theilled to

be o port of thes uRkgue cofmpaign that not only highlghts our knives but dfss pays trbute o the

ey (L feriforces gur

eapti g werld of Kabuki: Tres I8 my second camgngn lor the brand, and

owation and cEsbeo igkry thot sets Kol aport.

ESmimibmEnt 10 ir

With over 3.5 anoes knives sofd wordhwide, Kol india i ready to embark on an esciting pourmey that not

the it of Jlaponase ultuee But oo undemcores the axcaptional guality and

oy EmbGdS

ly estobished o= o global |eade

croaftsmanship that de e mnand Keg elia b

m e furction. The upe

el end of

kitcherware Bdustry, offer 4 print cornpaign

15 dedication ta &x noe and creat

o ber a testament o Kai lr

K inchic 8 hendd of morketing Hitesh Singa shamed s views on ths ground- breakin Wl SO G, SannG it

o crafie arkdyo, & a

el e howve ohways baan passicnots aboul the Infemschad of ar ck

rg thiet krives are not |ust ools bk waorks of art,

h persmective, amphc

Kabuk| adrrrer, affes o

sality khhees and celebroting the cultund haritoge

Feurded In ekl w 1R0E, KA group products Rove cull status n Jopod The brond & known far s high

g proctical oe

guality beauty cane and personal groaming products inbemo

croftsny B providing wel-designed, innovative housewees, and Beouty core products thot ane o

wncdely in aay-tn-day

) Upro marmdactising facility

Japon-Bised Kb G ifnade o Toichy IS tha Ml ket by o

spanring ovee 30,000 sq mit In Neammang, Rojasthon. KAl bings over 800 vears of Joporsse legocy of

precison

directy to Incdian hoy picts with s kitchanwore range. KAl Also affe

forging bl

chily e Hema ore

Beouty and patsondl cone Drochacts 10 Indan Sonimers aodng wilue 1o

deterramed 10 provice products prepaied with debabed RED arnd superior Japanese technology With s

ciea wEion and rmission, KAl s manching lorsord towords Becoming o househokd name |n ndia

https://indiantelevision.com/mam/media-and-advertising/ad-campaigns/kai-india-unveils-its-print-campaign-
featuring-md-rajesh-u-pandya-231027
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KAl India launches hands on
campaign to connect directly with
Mumbai customers

By Chandrashekhar Hendve
@seashekhar
Al India, the Indian armof Japan's
enowned brand KAI, famous for

its diverse range of beauty and kitch-
enware products, including knives,
razors, and scissors, has launched
Hands-On Campaign in Mumbai. This
innovative campaign aims (o connect
directly with customers, offering ypg
them a unique and immersive ex-
perience with the KAI Razors.

This Hands-On Campaign,
spanning over 60 days, has been
designed to provide custom-
ers with a first hand experience
of the exceptional quality of
KAl's premium Japanese prod-
ucts. KAI India will embark on
a product sampling initiative, tar-
geting more than 50,000 individ-
uals across a multitude of platforms
including colleges, corporate offices,
modern trade retail chain stores, and
general trade stores.

Rajesh U Pandya, Managing Di-
rector of KAI India, expressed his en-

thusiasm for the Hands-On Campaign,
saying, "At KAl India, we are deeply
committed to bringing the finest Japa-
nese crafismanship to the Indian mar-
ket. With the launch of the Hands-On
Campaign, we aim to offer our cus-
tomers an unforgettable and tangible
experience of our products.

The #HANDSON
| ‘i

campaign,

which was successfully launched in
Bangalore and Delhi last year, is part
of KAI India's plan to extend this
unique engagement initiative to other
major metropolitan areas and non-
metro regions in the near future.




Mumbai, By Namrata Poddar :
KAl India, the Indian arm of

lapan's renowned brand KAL
famous for its diverse range of
beauty and kitchenware products,
including knives, razors, and
scissors, has launched Hands-On
Campaign in  Mumbai. This
innovative campalgn aims 10
connect directly with customers,
offering them a wunigue and
immersive experience with the
KAl Razors,

Hands-On Campaign, spanning
over 60 days, has been designed
to provide customers with a first
hand experignce of the
exceptional guality of Hal's
premium Japanese products. KAI
India will embark on a product
sampling Initiative, targeting more
than 50,000 individuals across a
multitude of platforms including
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KAl India Launches Hands on Campaign
to Connect Directly with Mumbai Customers
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colleges, corporate offices,
madern trade retail chain stores,
and general trade stores. As part
of this campaign, customers will
not only have the opportunity to
sample KAl products but will also
be treated to Tree makeower
sessinns and personalized
grooming tips.Rajesh U Pandya,
Managing Director of KAl India,
expressed his enthusiasm for the
Hand=-0n Campaign, saying, "At
KAl  India, we are deeply
committed to bringing the finest
Japanese craftsmanship to the
Indian markal. With the launch of
the Hands-On Campaign, we aim
to offer owr customers an
unforgettable and  tangible
experence of our products. We
believe that this initiative will
enable us to conmect with our
customers directly, allowing them

T |
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1o appreciate the superior quality

and performance  of KAl
products."The #HANDSON
campaign, which was successfully
launched in Bangalore and Delhi
last year, is part of KAl India's plan
1o extend this unique engagament
initigtive  to other  major
metropolitan  areas and non
melro regions in the near future.
The campaign represents a
pivotal step In KAl India's mission
o empower customears with high-
quality, precision products, and
the knowledge to use them
effectively.Founded in Seki in
1908, KAl group produsts have
cult status In Japan, The brand is
known for its high-quality basuty

care and personal grooming
products  integrating  practical
aesthetics with rafined

craftsmanship  providing  weall-

LEsA iR 1 F

designed, innovative houseware,
and beauty care products that are
used widely in dayto-day lives.
Japan-based KAl Group made a
foray into the Indian market by
setting up a manufacturing facility
spanning over 30,000 sgmt in
Meemrana, Rajasthan, KAl brings
over BOO years of lapanese
legacy of forging blades, directly
to Indian households with its
kitchenware range. KAl Also offers
high-precision baauty and
personal care products to Indian
consumers adding value to their
daily life, They are determined 1o
provide products prepared with
detalled R&D  and superior
Japanese technology. With its
clear vision and mission, KAl is
marching  forward towards
becoming a househald name in
India,




Mumbai, KAl

India, the Indian arm
of Japan's renowned
brand KAl, famous
for its diverse range of
beauty and kitchenware
products, including
knives, razors, and
seissors, has launched

Hands-On  Campaign
in Mumbsai. This
innovative campaign
aims to connect directly
with customers,
offering them a

unigue and immersive
experience with the KAl
Razors. This Hand=-On

Campaign, spanning
over 60 days, has been
designed to provide
customers with a
first hand experience
of the exceptional
guality of KAl's
premium Japanese

procducts. KAI India will
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KAl India Launches
Hands on Campaign to

o/

. e |
i i A ¥
embark on a product
sampling initiative,
targeting more than
50,000 individuals
across a multitude of
platforms including
colleges, corporate
offices, modern trade
retail chain  stores,
and general trade
stores. As part of this
campaign, customers
will not only have the
opportunity to sample
KAl products but will
also be treated to free
makeover sessions
and personalized
grooming tips.

Rajesh U Pandya,
Managing Director of
KAl India, expressed
his enthusiasm for the
Hands-On Campaign,
saying, "At KAl
India, we are deeply
committed to bringing

~ Connect Directly with

the finest  Japanese
craftsmanship to the
Indian market. With the
launch of the Hands-
On Campaign, we aim
to offer our customers
an unforgettable and
tangible experience of
our products. We believe
that this initiative will
enable us to connect

with our customers
directly, allowing
them to appreciate
the superior quality
and performance of
KAl preoducts.” The

#HANDSON campaign,
which was successfully
launched in Bangalore
and Delhi last
yvear, is part of KAI
India's plan to extend
this unique engagement
initiative to other major
metropolitan areas and
non-metro  regions  in

the near future. The
campaign  represents
a pivotal step in KAl

[ndia's  mission to
EMpoOWer customers
with high-quality,
precision products,
and the knowledge to
use them effectively,
Founded in Seki in
1908, KAl group
products  have culi

status in Japan.

The brand is
known for its high-
quality beauty care
and personal grooming
products integrating
practical aesthetics
with refined
craftsmanship
providing
designed,

well-
innovative
houseware, and
beauty care products
that are used widely
in day-to-day lives.
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Entrepreneurs

KAl India launches campaign to connect directly
with Mumbai customers

li: Nirfrd Kalea

TARGEST HAN

Mumbak KA Indle, the irsdian arm of Japan's rercwned brand KAL famaus for its
diverse range o beouty ond kitchermsore products, including knives rezors, ond

AL

gEors, has Iounched Hands-0n Campaign in Mumboi, This innosaliee cormpoign
airne to connect directly with custermars, ofiaring tham o unigus and irmieesivs

anpariancs with the EAl Romors

This Homeds-0m Carmpalgn, spanning ovel G0-doys, hos been Oesigned 10 provide
customars with o first-hond exsparienca of tha eaceptionos quokty of KATE pramia
doponese products. KATndo will ambork on o peoduct sormpling mifiotive, forngating
mone than 60000 isdviduols oonoss a multibede of plotforms, including collsges

oofporate offices, modem trode ietail chiin stores, and genaral trods stonss. &

part of this compalgn, custormars will ot only hove the opportunity fo sompd KA

products bud will olzo ba trectad o oo mokeoves sessions ond porsoroiesd

grooming tips.

Rio jesih U Pandya, Manogling Ceractor of BAl indlo, sexpraseed his anthuskosm tor the
Hongis-0n Campaign, soying, “AY Kal india, we s desphy cormmitted to beinging
the finezt Joponesa craltsmaonship to the Indian morket. Wish the lounch al the

Hioscls =0 Carmpaign, we e 10 ofer ouf Custormars on unlof geriobie o Lok

eparlanca of cur products We baellave that this cthve will anobile vs 1o conmect

with oar custorrrs directly, ollowing tham o oppracits the supesiar quality and

parfarmonoe of Kbl products

Thia RHANDSON campaign. which was successiully 1ounchad in Bangoiore and Dalhi
loat year, & part of KAl Indio’s plon to eetend this unigue sngogamsnt initotive m
othir mojor metropaliton oreas and non-metro regions in the neor futvre, Tha
campalgn represants o pivolol sbep s KA1 Indio's rmisson B0 empowss cusloms

with highrguality, pfacizion orodects and the Enastad ge to use tham elfectively

Founded in Seldin 1608, KAl group products have cult stotus i sopon: The beand i

kriowi [ar its high=guaolity beauty care and persanal graaming products, intégrating

proctical cesthetice with refined craftemaonship aond providing wel-cdesigrad,
innovative hxsawane ond becuty core products thot om used widely in doy-t1o-

diory il

Jopon-bosed KAl Group mods o fonay into tha Indion morkst by satting up o
monutectiuring fociity sponing over 30,000 8q mitin Negrmrana, Rsoethen., Ka

brings over B yeors of Joponese kegocy of lorging biodes dimctly to indian

housencids with its kitzhemsars range. KAl Alsa olfers high-precizion beouty ond

[raretr] cofe products 1o Indian corsamers ookding value to thelr daily llves. T

ore detarmingd o provcs prodycts pregomd with detniled RED ond supanor
Jopomaese technoksgy. With Bs clear vigkon and missson, B4 |s morcheng forgord

toinirds bacoming a hausahokl norns i india

https://helloentrepreneurs.com/startup-news/kai-india-launches-campaign-to-connect-directly-with-mumbai-
customers-29384/
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F\i FASHION

KAl India Launches Hands on
Campaign to Connect Directly with
Mumbai Customers

Fashion Value Chan

KAl inia, the lncian arm af lapan's rencywned brand KA famous for it diverse range of beauty and
kitchermware products, nduding knives, razors, and seissons, hag aunched Haras-0n Campaign in
Iurmbigi. This infoative Campaign &8s Do connect drecthy with custormens, Gifeing em a unigue
and rmmersive experience with thie KA Razors

This Hands-On Carmpaign, spanning aver B0 days, has been designed to provide CUSTOmEers with a tirst
hard expedence of the esceptional quaity of KAI'S premium Japaness producta. A1 Indi wdl ermbark
on a product sarmgling irftistive, tangeting mione than S0000 indvidualks acoss s multitude of
platforms nouding caleges, corporate offices, modern trade retail chan Stores, and general trade
stores. A part of ths campaign, customers will not only have the opportunity to sample KAl products

biut will aso be treated to free maleover reeRoms and personalized grooming tips

Rajesh U Pandya, Managing Director of KAl india, sapressed bis enthusiasm for the Hands-Cn
Carmgaign, saying, A4 ioia, vee ane desply cormmitied o bringing e finest Japaese
craftsmansiie to the ingian market, Webh the aunch of the Hands-0n Campaign, we aim (o offier o
custamens an unforgettabile and fangihie axperience of our products: Mie believe that this imitltiee wilf
enaie U5 0 commect IEh o cusiomas dvecty: alcuing tham fo anpreciale e suDSnar gualiny and
perfarmance of KAl products.

The #HANDSON campaign. which was successtully tnunched in Bangalone and Doelhi last ywear, & part of
KAl India's plan to ecend this unkgue engagemant inmative to other major metropolitan areas and non-
mertro regions in the rear future, The campaign represents a pivetal step in KA1 India’s mission to
EITPOWEr CUSTOMErs with high-quality, preciicn praducts, and the knowledge touse them effectively

Founded in Sekl in 1908, KAl group procucts have cult status in Japan. The Drand s kniown for its high-
qualty beauty cane and personal grocming procucts iIntegrating practical aesthetics with refined
craftemarehip providing wel-desgned, innovative holseware, and beauty care procucts that ane used
widaly I day-1o-cay Ives,

Japan-based KAl Group made a foray inta the Indian market by setting up a mamufacturing faclity
spanning aver 30,000 =g mit in keermmeng, Rajasthan KAl brirgs over 800 years of Japanese eqacy of
fonging blades, directly tolndian households with (s kitcherware range. KA Ao offers high-precsion
beauty and personal care products (o indian cordumerns sading vale to thedr daily ife. They re

deter mined 1o provide products prepaered with detaded RED ard superior Japaneses technolagy, With
wicdaly in dary-to-day fees.

https://fashionvaluechain.com/kai-india-launches-hands-on-campaign-to-connect-directly-with-mumbai-

customers/
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KAl India Launches Hands on Campaign to Connect Directly with Mumbai
Customers
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KAl India Launches Hands on Campaign
to Connect Directly with Mumbai
Customers
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Mumdsai, K41 India. the indian arm of fapan's mnocwned brand KAl fameous for its diverse range of

beauty and kitchenwore prodwcts, scludng knves, razors, and scssors, has launched Hands-
O Campalgn in Mumbal, This innovative campalgn aims to connect directly with customers, offering

them & unigus and Immersive espenence wiih tha KAl Razars

This Hands-On Campaign, spanning over B0 days, has been desigred to prowvide custoosars wah a
first hand axparianca of the excaptional quality of KAl's premium fapansse products. KAl India will
ermharic on a product sampling initiative, tfargeting mora than 50000 indeaduals across a muititude of
platfarms including cofeges, corporate offices. modern trede retail chain stores. and general trade
stores. As part of this campaign, custamens will not only have the oppodurety 1o sample KAl products
Lt woll lse b traated 10 frae makeoyer sessions and personalized grocrng 1ips

Rajesh U Pandyn, Managing Director of K&l India, scpressed his entnusasm tor the Hands
Cn Campaign, saying “At KAl india, we are deeply committed te brnging the finest lapanese
craftsmanship to the Indian market, With the launch of the Hands-On Campaign, we @m to offers
our customers an unforgettable and tangible experience of our products. We belisve that this
Inisatwe will enable w10 connect with cur customers directly, allowing them o apgrecate the

supenor quality ard perfarmance of KAl prodics”

e #FHAMDZON carmgdagr, wiich was successlully lsunched in Bangalore ard Dethi last year, = par
of KAl india’s plan tooextend thes urique engagement inhative bo other mnjnr metropsifan seas and
non-matre regians in the near future. The campaign represents & pivatal step in KA India’s mission
to empower cistomers weth high-guality, precision products, and the kmowledge to use them

elfacinsly

Founded = Seki in 1908, KAl group praducts have cult status in lapan The brand = knowm forits
high=guality beasuty care and perdonal groaming products integeating practical a=sthetics with refined
craftsmarship providing well-designed, Innowative housewars: and beaity care products that are

ke widaly in day-to-day lives

lapan-hassd K&l Group made a foray into the Indian markes by satting up a manisfacthnng facility
spannineg over 30000 5q. Mt in Meemrana, Rajasthan, KA1 brings over 800 years of lapanase legacy of
forging biades, directly te Indban households with its kitchamware range. KA1 Alo offers high
precizaon beauty and persenal care products to Indian consumens adding value o thair daily lifa, They
are determined to pravide products prepared with detailed R&D and suporicr [apanese technology
With Ita clear sion and mismon, KAl I3 marching Forwadd towards becoming 8 bhousehold fame

im India
https://contentmediasolution.com/business/kai-india-launches-hands-on-campaign-to-connect-directly-with-
mumbai-customers/
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KAI India Launches Hands on Campaign to
Connect Directly with Mumbai Customers

Mumbad, KAl Indla, the indian arm of japans renowned brand K, famows for its drerse range of
beauty and kitthemware products, inchuding Erees, raors, and stssers, has aunched Hards-
On Campaign in Mumbai. The innovatees campaign aims to connect directly with customers, offering
ham & uniguse and Immarsiee sogerience wich the K4 Razpers

This Hands:On Campagn, spanning
over B0 days, has been desigred to
privdddie quistorers with a fest hand
expersenoe af the exceptional quality
of [ pramium laganeca
products. KAl India will embork on a
product sarmgling  initlative, targeting
more than 50,000 individueals across a
multiude  of  platforms  ireluding
tolleges, corporate  offices, mmdormn
tracle retall chain stores and geneval
trade stores. As part of this campmgn, customers will not only howe the oppartuniy o

samphe KAl products but will also be treated 1o free makeover sssiona and personalized graoming tps.

Rajesh U Pandya, Managing Director of KAl India, cxprossed his anthisiasm for the Hands
On Campaign, Sayimg. AL KAL india, we are deeply committed o brirging the finest |apanese
craftsmanship to the Indian market, With the launch of the Hands:On Campaign, we am 10 offer
fur fuslomers an unforgettable and Langible experience of our produds, We bebave that this inigiative
will enabla ws 19 connect with our cusiomers ghracthy, .'.'nn-mrlg them 1o appreclane the siperior guality
and performance of ¥AF products.”

Thie #HANDSON carmgasgn, which was successiully launched in Bangalore and Delkn last wear, is parn
of KAl india's plan to extend this wnique engagemant mitiative to ather major metropalitan areas and
mon-matrd regions in the near future, The campasgn represents & pivotad step i KAL India's mission (o
aMposET CUSHMers with high-guality, precison products, and the bnowledge to use chem affecmvely,

Founded in Soka in 1908, KA group products hawe cult states i Japan. The brand is known for its high
guality baauty care and persona prooming products Integrating praccal aesthetics with rafined
raftsmanship pravidirg well-designed, innovative houseware, and beeuty care products that are wied
wiidehy im day-to-day lives

lapan-based EAl Group made & foray imo the Indian market by setting up a manufactureng Facility
spanning over 30,000 sq. mi in Mesmrana, Ragasthen. KAl brings aver 800 years ol Japanese legacy af
fargng blades, directly 1o Infan howsabolds with its kitchamsare range KAl Also offers high-predsion
beauty and personal care groducts to Indian cormarmers adding value to their daily life, They are
datgrmingd 1o provide products propanad with detalled R&D and superior japaness technalogy, With its

thaar vision ard mission, KA S marching larward towards betaming a hausebold name in India.

https://businessnewsthisweek.com/business/kai-india-launches-hands-on-campaign-to-connect-directly-with-
mumbai-customers/
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KAI India Launches Hands on Campaign to Connect
Directly with Mumbai Customers

din. B -~
ol Lil
Mang BEAUT

Mumbai, KAI India, the Indian arm of Japan's renowned brand KAIL famous for its
diverse range of beauty and kitchenware products, including knives, razors, and
scissors, has launched Hands-On Campaign in Mumbal, This innovative campalgn
aims to connect directly with customers, offering them a unique and immersive
experience with the KAl Razors

This Hands-On Campaign, spanning over 60 days, has been designed to provide
customers with a first hand experience of the exceptional guality of KAI's premium
lapanese products. KAI India will embark on a product sampling initiative, targeting
mare than 50,000 individuals across a multitude of platforms including colleges,
corporate offices, modern trade retail chain stores, and general trade stores. As part of
this campaign, customers will not only have the opportunity to sample KAl products
but will also be treated to free makeover sessions and personalized grooming tips,
Rajesh U Pandya, Managing Director of KAl India, expressed his enthusiasm for the
Hands-On Campaign, saying, "At KAl India, we are deeply committed to bringing the
finest fapanese craftsmanship to the Indian marker. With the launch of the Hands-On
Campaign, we aim fo offer our customers an unforgettable and tangible experience of
our products. We believe that this initiotive will enable us to connect with our customers
directly, allowing them to appreciate the superfor quality and performance of KAI
products”

The #HANDSON campaign, which was successfully launched in Bangalore and Dethi
last year, is part of KAl India's plan to extend this unique engagement initiative to
ather major metropaolitan areas and non-metro regions in the near future. The
campaign represents a pivotal step in KAl India's mission to empower customers with
high-quality, precision products, and the knowledge to use them effectively.

Founded in Seki in 1908, KAI group products have cult status in Japan. The brand is
known for its high-guality beauty care and personal grooming products integrating
practical aesthetics with refined craftsmanship providing well-designed, innovative
houseware, and beauty care products that are used widely In day-to-day lives.
Japan-based KAl Group made a foray into the Indian market by setting up a
manufacturing facility spanning over 30,000 sq mt in Neemrana, Rajasthan, KAI
brings over BOO years of Japanese legacy of forging hlades, directly to Indian
households with its kitchenware range. KAI Also offers high-precision beauty and
personal care products to Indian consumers adding value to their daily life. They are
determined to provide products prepared with detailed R&D and superior Japanese
technology. With its clear vision and mission, KAl is marching forward towards
becoming a household name in India,

https://mumbainewsnetworks.blogspot.com/2023/10/kai-india-launches-hands-on-campaign-to.html
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KAI INDIA LAUNCHES HANDS ON CAMPAIGN TO
CONNECT DIRECTLY WITH MUMBAI CUSTOMERS

Apparel, Fashion & Retall, Mews & Inshts

Mumbad, KAl india, the Indian arm nl'_lnp.:lrl". remenwyned brand KAl lamous For its diverse range of beauty and kitchamware
products, including krsves, razors, and scissors, has launched Hangs-0n Campaign in Mumiaed, This infovative camasign aims to

connect directly with customers, offering them a unique and immersive experience with tha KAl Razors,

Thies Hards-0n Campaign, sparming owver 80 days, has been designed to provide custamers with a first hand experionce of the
excepticnal quality of KAl's premium fapanese products. KAl India will embark on a product sampling inftiative, targetimg more
than 50,000 ndividuals across a multitude of platforms including cofleges, corporate offices, modern trade retail chain stores,
argd general trade stores. As part of this campaign, custosers will not anly have the oppormuning to sampde K&l produces buc will
also be wreated to free makeover sessions and personalized grooming tps

Rajuh u Pﬂl'ld,'a. Managlns Director of KAl Indla, expressed his enthusiasm for the Hands-0n Campaign, saying, "Ar KA (ndva
we are deeply committed ta bringing the finest fopanese croftsmanship to the Indian morker, With the founch of the Hands-On
Campaign, we aim to offier our cwstamers an anforgettebie and dangiie experionoe of sur prodcts. We beleve Bt this imitiotive will
enmle il fo Cannec wilh awe co tosners direchly, alifowing them to apprecione e Sapenor qualily and perforrmance of Kl producrs”

The #HANDSOM campalgn, which was successfully launched in Bangalore and Dethi last year, is part of KAl India's plan to extend
this unigue engagement initiatve ta ather major metrapalitan areas and nor-metro regions in the neas luture, The campaign
represants a phvotal step In KAI India's mission 1o empawer custamens with high-guality, précision praducts, and the knawledge
to usa them effectivaly

Founded in Sekl in 1908, KA1 greup products heve cult status n japan, The brand s known for its high-quality beauty care and
personal grooming products integrating practical aesthetics with refined craftsmanship providing well-designed, innovative
housawara, and beauty care products that are used widely in day-to-day lives,

japan-based KAl Group made a foray Into the indian market by setting up a manufacturing faciliny spanning over 30,000 sq moin
hWeemrana, Rajasthan. KAl brings over B0D years of japamnese legacy of forging blades, directly to Indian households with its
kitcherware range. KAl Also offers high-precision beauty and personal care products te Indian consumers adding value to their
daily life, They are determined to provide prodocts prepared with detalled RED and superior Japanese technology. With its clear

wision and missicn, KAL 1S marching forward towards becoming a household name in India

https://textilevaluechain.in/news-insights/kai-india-launches-hands-on-campaign-to-connect-directly-with-
mumbai-customers/
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Kai India unveils its Print Campaign featuring MD Rajesh
U Pandya in Japanese Kabuki Mask
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Kai India unveils its Print Campaign
featuring MD Rajesh U Pandya in
Japanese Kabuki Mask
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Kallnlia, the Indian subsldary of Japan s rergraned Brand KA| krosn fior s NG-year gey ing

pramium kitchermans, is sxcited fo announce thal rew knife print ad campsign featunng Managrg

DirecTor, M Rajesh L) Fandya, with Kaisukl maesk, This excepiions Campasiqn promisss (o ermbracs the

assence of Kabidkd a dassical fomn of Japanese theate:, creating a visuafly captivating and culturaly

FlCh i pafisnie

¥abikiis @ classacal form of Japaness (haatie, v
Eabuki thaatne is krawn for irs haady shyksed peson

v dramatic parformance with raditicnal dance

WNoes, it glamorous, Righly decorated

oostumes, ard for the saborate kumadan make-up worn by some of its performe s

M, Rajesh U Pandya, Managing Directar of Kal India, an aedent admires of [chikaws Danpin 29
vative CAMpEQD, STatag "Kabuki

fapanase Eabuki actorpradocer] shared his thoughts an this n
represents the esusnce of preciscn; artetny, and tradition that we hure strved to uphakd i every Ka
knife | am thriled to e a part af this unigue campaign that not only highfights oor knives but aka pays
tria e to thie captivating waorkd of Kabuld, This is my second campaign for the brand, and | betiowa it

reirdorTes cur comemibmang ton nncvation and celebrat; ng This QTELTY that pats K apar 3

With ower 115 crone knives sold workivede, K inda s reedy' to embark anoon gaciting journiey that nat
oy embodies the sprit of Japaneso cufure but a0 underscones the cecoptonal quality and

craftsmanstp that defines the brand. K inde has firmidy estabiisbod itaelf o

giabal leader inthe

ite henwsre ind

Ay, affienng the parfect plend of form and tuncticn. The upcoming print campsign

prosmses to be a testament 1o Kal indla’s deglcabon (o excelisnce ard creatiity,

Mr. Hitesh Singla, Head of Marketing at Kai Indka, shared his viows for this ground- braaking campaign

caying A K ncka, e Nave adwals heen Dassonans abond the erersaction of et and crafTRmansian

Mr Fangva as & Kabok' 3cmings DerspecTAS. emphasizing fhar bnivas see nary

Lail wecheks ' AL o0 fop-olatily krwiens Al Celalvativig B Cuiral el ”

Foundad inSakl in 1908, KAl group peodiicts have cult status indapen, Tha beand is krnown for qs Rughr

Uity Bealy care and personal groamimeg proccts Rsgaling practical sesthatos with refineg

crpfterreemhp providineg well-dedsigred, inrdyibee bousesans, i beauty cire products thal aie uted

wickedy i cay-to—day et

Jepan-hasad KA Grouah mads s tofgy mke the Indian med ket By a0 uis & maritactuing faciity

spanning over 300K sq mt 0 Meemrana. Rajasthan. KA brings over B00 years of Japanese legacy of

srrwane ange KA Alse otters high-precision

tanging blades, drecthy to irdian nouseholds with its kit

uinie s g valie 15 i daiky e They ais

Beealy Sl peronal Eaie produst= i g

o
chafarrrined o provicde products prepared with deaded BED ard superor Japanese techpolodgy. With

s dear visicn and mession, KA s marching forwand towards becoming a housshodd name ninda
https://fashionvaluechain.com/kai-india-unveils-its-print-campaign-featuring-md-rajesh-u-pandya-in-japanese-
kabuki-mask/



https://fashionvaluechain.com/kai-india-unveils-its-print-campaign-featuring-md-rajesh-u-pandya-in-japanese-kabuki-mask/
https://fashionvaluechain.com/kai-india-unveils-its-print-campaign-featuring-md-rajesh-u-pandya-in-japanese-kabuki-mask/

Business News
Matters

BURINESS EDUC AT

=

Kai India unveils its Print Campaign featuring
MD Rajesh U Pandya in Japanese Kabuki
Mask
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Kai India unveils its Print Campaign
featuring MD Rajesh U Pandya in Japanese
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KAl INDIA UNVEILS ITS PRINT CAMPAIGN FEATURING MD
RAJESH U PANDYA IN JAPANESE KABUKI MASK

hews & insights, Textile Industry
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over 3. 15 r. Knives Soid Workiwide®

Kai India, the Indian subsidiary of lapan's renowned brand KA, known for its 115-year legacy in crafting premium kitchenware,
is excited to anncunce thelr new knife preint ad campaign featuring Managing Director, Mr. Rajesh U Pandya. with Kabuki
mask, This exceptional campaign promises to embrace the essence of Kabukl, a classical form of Japanese theater, creating a

visually captivating and culturally rich experience.

Kabiaki 15 & classical form of japanese theatre, mixing dramatic performance with traditional dance. Kabuki theatre is known for
its teawily stylised performances, its glamorous, highly decorated costumes, and for the elaborare kumadon make-up worn by

same of its performers

lir. Rajesh U Pandya, Managing Director of Kai India, an ardent admirer of Ichikawa Danjura X1 {Japanese Kabuki
actorfproducer) shared his thoughts on this Innovative campaign, stating “Kabuki represents the essence of precision, artistry,
and tradition that we have strived to uphold in every Kai knife. | am thrilled to be a part of this unique campaign that not only
highlights our knives but also pays tribute to the captivating worid of Kabuki. This is my second campaign for the brand, and |

betieve it relnforces our commitment to innavation and celebrating the artistry that sets Kai apart.”

With over 3,15 crare knives sold worldwide, Kal India is ready ta embark on an exciting journey that not anly embodies the spirit
of Japanese culture but also underscores the exceptional quality and craftsmanship that defines the brand, Kai India has firmly
established itself as a glabal leader in the kitchenware industry, offering the perfect blend of form and function. The upcoming

print campaign promises to be a testament o Kal India's dedication to excellence and creativity

Mr. Hitesh Singla, Head of Marketing at Kal India, shared his views for this ground-breaking campaign, saying “At Kai India,
wie have always been passionate about the Intersection of art and craftsmanship. Mr, Pandya, as a Kabukt sdmirer, offers a fresh
perspective, emphasizing that knives are not just tools but works of art, offering top-guality knives and celebrating the cultural

heritage.

Founded in Sekiin 1908, KAl group products have cult status in Japan. The brand is known for its high-quality beauty care and
personal grooming products integrating practical aesthetics with refined craftsmanship providing well-designed, innovative

houseware, and beauty care products that are used widely in day-to-day lives.

|apan-based KAl Group made a foray into the Indian market by setting up a manufacturing facility spanning aver 30,000 sgmzin
Meemrana, Rajasthan, KAl brings cver B00 years of Japanese legacy of forging Blades, directly to Indian households with its
kitchenware range, KAl Also offers high-precision beauty and personal care products to Indian consumers adding value to their
daily life, They are determined to provide products prepared with detailed RED and superior Japanese technology. With its clear

vision and mission, KAl is marching forward towards becoming a hausehold name in india,
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